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Introduction Introduction 

� Examine real life social media pages and explore how to 
use each site effectively

� Facebook 

� Twitter

� LinkedIn

� Questions you want to see answered, pages you want to 
share for evaluation
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FacebookFacebook

� Great channel to build online community for your 
brand/business/organization

� Cross promote with other local businesses

� Do Not Only Sell

� Engagement and interaction are key
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Info Tab ExampleInfo Tab Example

� Includes links to all 
other websites the 
company has

� Includes a bio about 
the company that 
adds a personal 
touch. This section 
makes the store 
more accessible to 
an “online 
community”

� Lists the products 
the store offers in 
categories
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Effective Profile PicturesEffective Profile Pictures

� By using a more 
personal photo as 
your profile picture 
you make your Page 
feel more 
welcoming to your 
customers. Many of 
them know the sight 
of your store front 
and feel as though 
that store “belongs”
to them

� Also simply using a 
stock logo is a sign 
to your audience 
that you didn’t put 
much thought into 
your page and are 
only putting a photo 
up for the sake of 
putting a photo up

“If your company has more than one employee (has extra 

resources), there should be no excuse for not creating an 

engaging photo for your Facebook Page. It’s one of the first 

things users look at and it has the potential to leave a lasting

impression so make it good!”

- Nick O’Neill
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Personalized Photo ExamplesPersonalized Photo Examples
How to Branch Out from Stock Photos and LogosHow to Branch Out from Stock Photos and Logos

Apple photos from the El Centro 
Cold Stone and RMCF. These 

are beautiful photos that make 

you feel as if you are in the store.

This is a great 

example of the 
Westlake store 

showing 
products that are 

particular to their 

region and their 
store. Fans will 

relate to this item 
and it gives the 

store an identity.

Enstrom’s does a great job with a strip of photos 
showing their cooks in the toffee making process. 

These photos make you feel as if you are 

experiencing the candy making and are privy to 
something special.

Don’t worry, this doesn’t mean that 
you can’t have any stock photos on 

your Page. Stock photos are helpful 

in showing the array of products you 
offer. But stock photos aren’t nearly 

as appetizing or appealing as the 
real photos. This stock cupcake 

photo from Cinnabon’s Page looks 
almost fake and doesn’t produce 

nearly the effect of the other photos 

here.
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Show People!Show People!

Again, Theo Organic Chocolates presented at 

the TEDx conference in Seattle. This is a good 

example of posting photos from events that the 

company has participated in and crafting an 

image for the brand. 

These two 

stores (San 

Luis Obispo 

and Spokane 

Valley) have 

made a great 

use of photos 

showing their 

interaction with 

their 

communities.

This shows that 

not only do 

these stores 

want the 

customer to 

support their 

business, but 

also, that they 

want to support 

their local 

communities 

and give back.



8

Great Links ExamplesGreat Links Examples
The Spokane 
Valley store is 

doing a great 

job linking 
news articles 

where they 
have been 

featured to 

their Page. 

The 
LaGrange/ 

Orland Park 

Store is 
adding a great 

variety of links 
that are 

interesting, 
relevant and 

useful for 

customers.

Incredible Pets often posts fun and interesting articles about pet 

information, events and other stories that compliment their Page

beautifully. These industry pertinent posts keep Fans coming back 
for information and establish them as a reliable expert in the field. 
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Facebook PromotionsFacebook Promotions
What You Really Want to Use Facebook For!What You Really Want to Use Facebook For!

� Facebook can be used to 
advertise promotional 
offers to a wide audience 
at very little cost

� Read through and 
understand Facebook’s 
Promotions Guidelines

� Sweepstakes/Contest Apps

� Facebook Ads

*Remember the 90/10 rule: 
90% unselfish posts/ 10% 
promotional posts. 

Status Update Promotion

This update will appear both on the main wall of the Page as an update as 

well as in the Newsfeed of all Fans for a limited time.

Ad Promotion

These paid ads are targeted to a specific audience and will 

appear on the right hand side of the screen while targeted 

users are logged into Facebook
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Facebook EventsFacebook Events

� Facebook Events are an 
effective way to publicize 
events that your
business/organization is 
hosting or taking part in 

� Update fans to help spread 
the word - Make sure to 
actually invite people to 
your event once you have 
created it!

� Practice creating an event
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Custom Facebook TabsCustom Facebook Tabs
� Custom tabs made easy

– You must add the FBML 
application to your Page.

– Custom tabs are more 
advanced than using the 
standard tabs that are 
provided on your Page

– HTML/FBML

– Fan vs. Non Fan Content

Simple 

custom tab 

with text 

links.

More 

advanced, 

but still 

easy to 

produce.

Photo 

promo with 

link to 

website
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Great College Facebook PagesGreat College Facebook Pages

� Larger Universities
– Colorado State University -

https://www.facebook.com/coloradostateuniversity

– University of Michigan -
https://www.facebook.com/universityofmichigan

– Texas A&M - https://www.facebook.com/tamu

� Four Corners Regional Schools
– New Mexico Junior College - https://www.facebook.com/NewMexicoJC

– Pikes Peak Community College - https://www.facebook.com/PPCCedu

– Maricopa Colleges - https://www.facebook.com/maricopa.edu

– Dixie State College - https://www.facebook.com/DixieStateCollege
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Great Business Facebook PagesGreat Business Facebook Pages

� Theo Chocolate -
https://www.facebook.com/theochocolate

� Backcountry.com -
https://www.facebook.com/Backcountry

� Old Spice - https://www.facebook.com/OldSpice

� Durango -
https://www.facebook.com/visitdurango
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TwitterTwitter

� Twitter is great for business to business connections

� Very easy to spread the word about events, sales and 
other viral news

� Gives you access to high profile individuals/businesses 
that you may not otherwise reach

� Important to generate enough content and respond to all 
@mentions
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Getting Started on TwitterGetting Started on Twitter
� Twitter can be a valuable tool for business if it is 

implemented effectively

� Write and read 140 character messages

� The messages are public and you decide what sort of 
messages you want to receive

� Keep Tweets fresh and informative

- “For businesses, Twitter is another channel which connects current and potential customers with your 
product or brand. It allows deep infiltration into the lifestyles of interested participants, which helps to build brand 
persistence/loyalty.”
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Anatomy of a Twitter PageAnatomy of a Twitter Page
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Twitter LingoTwitter Lingo
Here is some important language that will help you crack the TwiHere is some important language that will help you crack the Twitter Code.tter Code.

� Tweet:
A 140-character message sent to Twitter via phone, the web, or a third-party applications. Tweet 
are public and can be read on the public TwitterStream with two exceptions: (1) direct tweets and 
(2) protected tweets. 

� TwitterStream:
A collection of tweets; usually refers to the stream of tweets sent by everyone that you follow but 
may refer to the public timeline of all tweets. 

� Follower:
Someone who sees your tweets in their TweetStream. Following is, generally, not a reciprocal 
arrangement like it is with Facebook or LinkedIn. However, an account holder can chose to make 
tweets viewable only to followers (protected account); in this instance, the account holder 
approves the followers. In addition, it is possible to block someone from following. A blocked 
account cannot “follow” your tweets but can easily see your public tweets in a search (or through 
another Twitter account). 

� RT or Retweet:
Analogous to forwarding an email; re-sending a tweet sent by someone else. Courtesy: include the 
@username of the person who authored the tweet. Remove multiple instances of “RT” (i.e., edit!). 
Consider revising in your own words and then crediting the sender with via @username.

� Favorite:
A “bookmarked” tweet. Consider your “favorites” as a reflection of you (“brand me”). If you’re a 
business or a person, sprinkle some Twitter kudos in those favorites — with the operative word 
being sprinkle! 

� DM or DT:
A private (direct) tweet. Syntax: D username (note the space). Direct tweets do not appear in the 
public timeline. 

� Power User:

A Twitter user with a high Twitter grade.
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Following and FollowersFollowing and Followers

� Bigger is not necessarily better

– Do Not follow everyone who follows you

– Those that are located in your community or your 
regional area are always a good choice

– Visit the website associated with the profile 

– Consider how many people they are following and 
have following them
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Great Twitter PagesGreat Twitter Pages

� Ford - http://twitter.com/Ford

� Southwest Airlines - http://twitter.com/SouthwestAir

� Tasti D-Lite - http://twitter.com/tastidlite

� Marquette University - http://twitter.com/MarquetteU

� Butler University Mascot - http://twitter.com/ButlerBlue2
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Getting Started on LinkedInGetting Started on LinkedIn

� LinkedIn isn’t as functional in selling products or 
services as it is in creating connections with other 
community and industry businesses

� LinkedIn is less about connecting with the customer as it 
is about connecting with other business professionals

� LinkedIn offers several levels as far as sign-up options

� Make sure to read through LinkedIn’s User Agreement 
before you begin so as to avoid future problems

“LinkedIn can be used to ‘increase your visibility; improve your connectability; enhance your search engine results…

gauge the health of a company; gauge the health of an industry…’”

- Guy Kawasaki
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Using LinkedIn to Your AdvantageUsing LinkedIn to Your Advantage

� LinkedIn is a great resource for business 
relationships

– Recruit new employees

– Find business/organizational or fundraising 

partnerships

� Establish yourself as an expert in your industry

– Contribute to forums

– Ask and answer questions
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Questions?Questions?

� Questions about the material?

� Pages you would like to review?


